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Horse Owner Demographics

The proportion of horse owners 184 hasdeclined 15%rom
2009 to 2013

x 1834 Year olds (11%)
U 34% Western
U 25% English
U 39% Both

x 3554 Year olds (42%)
u 47% Western
U 16% English
U 29% Both

x 55 Years plus (47%)
U 53% Western
U 14% English

U 24% Both *Brakke Equine Marketing Mega Study, 2014

rakke Equine Marketing Mega Study, 2014




riding and other activities in their
local area.
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To grow the horse industry by
engaging equine facilities and
organizations and assisting
them to create memorable,
long-lasting connections
between people and horses
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VISION

To make horse experiences
attractive and accessible to
every person in America

SUCCESS

Horse experienceswill be a
leadingrecreationalchoicefor
individualsandtheir families

Time To Ride
Timetoride.com
P. 512 591 7811 / info@timetoride.com




GOALS AND STRATEGIES

Marketing Goal

- Increase horse
ownership

Develop Network
of Resources

- Increase participation
In horse events

Offer Horse
-l mprove puk } :
perception of horse Experience

welfare




STRATEGY DEVELOPMENT
BASED ON ROBUST RESEARC

Target Mothers and Children

1 Communicate Sense of Purpose

| Focus on Events That Allow Participation
and Contact with Horses

| Connect Non/New Horse Owners
to a Network




OVERVIEW

Riding a horse is everything you could
want for your daughter or son as you
imagine the experience for you.

Mothers and daughters

Mothers have the same rationale for wanting
the experience for themselves and their
daughter(s) 1 freedom, strength, dedication,
confidence, physical well-being and discipline

Mothers found the image associated with
this concept especially appealing

It is joyous and provides a sense of freedom

Mothers need to be reminded that such
experiences are possible

The time to connect with family and enjoy
life together is precious



20122014 TACTICS

Time To Ride HOME  ACTIVITIES® ABOUT  SOCIAL MAP m

Qualitative Research

TimeToRide.com and social media hub

Test Rides
U Austin Rodeo

u Del Mar .
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Social rewards program

Distance Learning

Stable and event tool kit
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FOCUS ON

WORD OF MOUTH
&

Signinte

Contest for horse industry
professionals to reach newcomers

Continue to target
moms and their kids

: ‘s Incentive program for
moms already associated
with a Host barn

Create buzz on a
national scale

Pitches to regional and
national media
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PRIMARY TARGET



